No Iricks, Just Trust:
kmpowering Your l'eam to
Be the Voice of Your Brand

Transform your team into authentic brand ambassadors this season
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(uick Poll: What's Scarier? &

. Talking to strangers
about your brand

That awkward moment when
you're put on the spot about what
makes your facility special

L.eaving your staff out of . Realizing your

the story

Missing the authentic voices that
families actually want to hear from

competitor is already
doing both

Watching them build trust and
connections while you're still stuck
In old marketing patterns
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Why Personal Connection
Trumps Perfect Branding

People Trust People > Logos

In assisted living, families aren't just choosing a facility—they're entrusting you
with their most precious relationships. Your team's authentic voices build the
emotional bridges that corporate messaging simply can't.

92% of consumers trust
recommendations from people
over brands




The "I'ricks That Haunt Your Brand
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The Sweet "I'reats' of Team
Fmpowerment %

Instant Credibility Faster Family Connections
Staff personal branding creates When families see real caregivers
authentic visibility that resonates sharing genuine moments, trust
with families before they even visit builds naturally and immediately

Competitive Advantage

Most facilities still rely on corporate messaging—authentic team voices set you
miles ahead



https://gamma.app/?utm_source=made-with-gamma

Brewing Your Irust Potion

Safe Storytelling Training

Teach your team how to share
authentic moments while respecting
privacy and maintaining
professionalism

Consistent Support

Create ongoing encouragement and
resources so staff feel confident
continuing to share their experiences

Templates &
Prompts

Provide simple frameworks that make
sharing stories feel natural, not forced
or overwhelming

Celebrate Their Voices

Amplify and recognize team members
who share authentic stories—make
them feel valued, not vulnerable



Your Turn: Story Brainstorm @

Interactive Challenge

What's one authentic story your staff could share tomorrow that would build trust with families considering your facility?

Think Beyond Activities Focus on Feelings
Consider moments of genuine care, problem-solving, or What made your team member smile, feel proud, or know
connection that happen every day they made a difference today?

Share your ideas with someone nearby—Ilet's get those creative juices flowing!
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Brand Zombies vs. Brand
Humans @ &

X Brand Zombies B Brand Humans

e Generic facility photos only  Staff sharing meaningful

- Corporate announcements from moments
admin « Real faces behind the care

e "We provide excellent care" e Authentic stories of dally life
messaging . Genuine emotions and

« Perfect but impersonal content connections

Families scroll past without Families feel confident and

connecting connected
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Your 3 Quick Wins to
lTake Home

0l
Pick One Stalf Storyteller

|ldentify someone who naturally connects

with residents and families—start there,
build confidence

02

One Authentic Story Per Week

Set a simple, sustainable goal that doesn't
overwhelm your team or your schedule

03

Celebrate & Reshare

When staff share stories, amplify them on
your facility's channels—show you value
their voices
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No Iricks. Just
1Trust.

Ready to empower your team? Connect with Amy & Cat at WOOF Social for your personal branding starter guide!




